
Advanced Fashion Marketing
Unit Four


Name: _______________________                      Date: ______________


Directions:  Determine the word defined or answer to each item below and place the answers in the boxes to the right. At the bottom, write the corresponding letter and number to reveal a secret message. 
	nbdar
	
	
	
	
	

	Any name, term, design, symbol or other feature that distinguishes products and services from competitive offerings.
	
	10
	
	
	


	veptiar elalb Brands
	
	
	
	
	
	
	
	
	
	
	
	
	

	Store-owned brand marketed exclusively for the store or line.
	
	
	4
	
	
	
	
	
	
	
	
	
	


	ecgiern nbard
	
	
	
	
	
	
	
	
	
	
	
	
	

	No brand at all which actually acts as a brand for an affordable product.
	
	9
	
	
	
	
	
	
	
	
	
	
	


	teutdtia gnibnrda
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	The choice to represent a feeling, which is not necessarily connected with the product or consumption of the product at all.
	1
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	


	adnbr yotyall
	
	
	
	
	
	
	
	
	
	
	
	
	

	Consists of a consumer’s commitment to repurchase the brand and can be demonstrated by repeated buying of a product or service or other positive behaviors such as a word of mouth advocacy.
	
	
	
	
	
	
	
	5
	
	
	
	
	


	shncimderae Planning
	
	
	
	
	
	
	
	
	
	
	

	Involves estimating, as accurately as possible, the various styles, colors, sizes and prices of goods consumers will purchase.
	
	
	
	
	3
	
	
	
	
	
	


	Merchandise unbgiy 
	
	
	
	
	
	

	The process of purchasing merchandise for resale from manufacturers or vendors during buying trips.
	
	
	8
	
	
	


	Merchandise lgnslei 
	
	
	
	
	
	
	

	The exchange of goods for money, from the retailer to the customer. 
	2
	
	
	
	
	
	


	oktcs vroetnur 
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Number of times inventory is sold and replaced in a given period; how fast inventory goes in and out of the store.
	
	
	
	
	
	
	
	
	
	6
	
	
	
	


	eonp to uby 
	
	
	
	
	
	
	
	

	The dollar amount of merchandise the buyer may order during the month.
	
	
	
	
	
	7
	
	

	F
	
	
	
	
	
	
	
	
	U
	
	
	

	
	1
	2
	3
	4
	5
	6
	
	7
	
	8
	9
	10


Key
	nbdar
	B
	R
	A
	N
	D

	Any name, term, design, symbol or other feature that distinguishes products and services from competitive offerings.
	
	10
	
	
	


	veptiar elalb Brands
	P
	R
	I
	V
	A
	T
	E
	
	L
	A
	B
	E
	L

	Store-owned brand marketed exclusively for the store or line.
	
	
	4
	
	
	
	
	
	
	
	
	
	


	ecgiern nbard
	G
	E
	N
	E
	R
	I
	C 
	
	B
	R
	A
	N
	D

	No brand at all which actually acts as a brand for an affordable product.
	
	9
	
	
	
	
	
	
	
	
	
	
	


	teutdtia gnibnrda
	A
	T
	T
	I
	T
	U
	D
	E
	
	B
	R
	A
	N
	D
	I
	N
	G

	The choice to represent a feeling, which is not necessarily connected with the product or consumption of the product at all.
	1
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	


	adnbr yotyall
	B
	R
	A
	N
	D
	
	L
	O
	Y
	A
	L
	T
	Y

	Consists of a consumer’s commitment to repurchase the brand and can be demonstrated by repeated buying of a product or service or other positive behaviors such as a word of mouth advocacy.
	
	
	
	
	
	
	
	5
	
	
	
	
	


	shncimderae Planning
	M
	E
	R
	C
	H
	A
	N
	D
	I
	S
	E

	Involves estimating, as accurately as possible, the various styles, colors, sizes and prices of goods consumers will purchase.
	
	
	
	
	3
	
	
	
	
	
	


	Merchandise unbgiy 
	B
	U
	Y
	I
	N
	G

	The process of purchasing merchandise for resale from manufacturers or vendors during buying trips.
	
	
	8
	
	
	


	Merchandise lgnslei 
	S
	E
	L
	L
	I
	N
	G

	The exchange of goods for money, from the retailer to the customer. 
	2
	
	
	
	
	
	


	oktcs vroetnur 
	S
	T
	O
	C
	K
	
	T
	U
	R
	N
	O
	V
	E
	R

	Number of times inventory is sold and replaced in a given period; how fast inventory goes in and out of the store.
	
	
	
	
	
	
	
	
	
	6
	
	
	
	


	eonp to uby 
	O
	P
	E
	N
	
	B
	U
	Y

	The dollar amount of merchandise the buyer may order during the month.


	
	
	
	
	
	7
	
	

	F
	A
	S
	H
	I
	O
	N
	
	B
	U
	Y
	E
	R

	
	1
	2
	3
	4
	5
	6
	
	7
	
	8
	9
	10
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