Brand Decisions Note Guide
Brand:

· Any ________________________________________ that distinguishes products and services from competitive offerings 

(American Marketing Association)

· The consumers' ____________________ with an organization, product, or service

(Chartered Institute of Marketing)
Private Label Brand:

· Store-owned brand marketed ____________________for the store or line

· Dependent upon the ____________________ of the retailer
Generic Brand:

· No __________________ at all which actually acts as a brand for an ____________________ product

· Used heavily in ______________________ industry
Attitude Branding:

· The choice to represent a _____________________, which is not necessarily connected with the _____________________________of the product at all 

Examples:

Brand Loyalty:

· Proclaimed by some to be the _________________ goal of ____________________
· Consists of a consumer's ____________________ to repurchase the _________ and can be demonstrated by repeated buying of a product or service or other positive behaviors such as word of mouth advocacy

· Implies that the consumer _______________ willing to put aside their own desires in the ______________________ of the brand
Examples of Private Labels from Macy’s (and their target markets):

Private Label Challenges:

1.

2.

3.

4.

Private Label Marketing Techniques:

1.

2.

3.

4.


Example:

5.

