
Advanced Fashion Marketing
Unit Two (C)

Name: _______________________                      Date: ______________


Directions:  Determine the word defined or answer to each item below and place the answers in the boxes to the right. At the bottom, write the corresponding letter and number to reveal a secret message. 
	snfiaoh osdgo
	
	
	
	
	
	
	
	
	
	
	
	
	

	Tangible items that are made, manufactured, or grown. Includes apparel, textiles, accessories, and other fashion products, from cosmetics and perfumes to furniture and cell phones.
	
	
	
	4
	
	
	
	
	
	
	
	
	


	ifnsoah csvesrie
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Intangible things that people do, such as tasks performed for customers; they are provided by producers, retailers, cosmeticians, stylists, and other individuals who bring fashion to consumers.
	1
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	


	daetr otiansicsao
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	A nonprofit organization that provides services to specific groups who develop, make, and sell products within an industry.
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	5
	
	13


	aetdr tbocpinulai
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	A magazine, newspaper, book, or journal offering a variety of information to a certain industry or segment of an industry.
	
	
	2
	
	
	
	
	
	
	
	
	
	9
	
	
	
	


	Product smoantsret
	
	
	
	
	
	
	
	
	
	

	The range of items or merchandise within categories that a company sells.
	
	
	
	6
	
	
	
	
	
	


	omastsrnte phdte
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Consists of a large quantity of the goods offered.
	11
	
	
	
	
	
	
	
	
	
	
	
	14
	
	
	


	mtsranoset dehbtar 
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Number of different items offered within a classification of products.
	
	
	
	
	
	
	
	
	7
	
	
	
	
	
	
	
	
	


	ogsrs ngmira 
	
	
	
	
	
	
	
	
	
	
	
	

	Profitability after the cost of making or buying the product is subtracted from the sales. 
	
	
	
	3
	
	
	
	
	
	10
	
	


	tpirfo gmirna 
	
	
	
	
	
	
	
	
	
	
	
	
	

	Ratio of profitability calculated as net income divided by revenues profits divided by sales. 
	
	
	
	
	12
	
	
	8
	
	
	
	
	


	
	
	
	
	
	
	
	
	
	
	
	
	Z
	
	
	

	1
	2
	3
	4
	5
	6
	7
	
	8
	9
	10
	11
	
	12
	13
	14


Key
	snfiaoh osdgo
	F
	A
	S
	H
	I
	O
	N
	
	G
	O
	O
	D
	S

	Tangible items that are made, manufactured, or grown. Includes apparel, textiles, accessories, and other fashion products, from cosmetics and perfumes to furniture and cell phones.
	
	
	
	4
	
	
	
	
	
	
	
	
	


	ifnsoah csvesrie
	F
	A
	S
	H
	I
	O
	N
	
	S
	E
	R
	V
	I
	C
	E
	S

	Intangible things that people do, such as tasks performed for customers; they are provided by producers, retailers, cosmeticians, stylists, and other individuals who bring fashion to consumers.
	1
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	


	daetr otiansicsao
	T
	R
	A
	D
	E
	
	A
	S
	S
	O
	C
	I
	A
	T
	I
	O
	N

	A nonprofit organization that provides services to specific groups who develop, make, and sell products within an industry.
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	5
	
	13


	aetdr tbocpinulai
	T
	R
	A
	D
	E
	
	P
	U
	B
	L
	I
	C
	A
	T
	I
	O
	N

	A magazine, newspaper, book, or journal offering a variety of information to a certain industry or segment of an industry.
	
	
	2
	
	
	
	
	
	
	
	
	
	9
	
	
	
	


	Product smoantsret
	A
	S
	S
	O
	R
	T
	M
	E
	N
	T

	The range of items or merchandise within categories that a company sells.
	
	
	
	6
	
	
	
	
	
	


	omastsrnte phdte
	A
	S
	S
	O
	R
	T
	M
	E
	N
	T
	
	D
	E
	P
	T
	H

	Consists of a large quantity of the goods offered.
	11
	
	
	
	
	
	
	
	
	
	
	
	14
	
	
	


	mtsranoset dehbtar 
	A
	S
	S
	O
	R
	T
	M
	E
	N
	T
	
	B
	R
	E
	A
	D
	T
	H

	Number of different items offered within a classification of products.
	
	
	
	
	
	
	
	
	7
	
	
	
	
	
	
	
	
	


	ogsrs ngmira 
	G
	R
	O
	S
	S
	
	M
	A
	R
	G
	I
	N

	Profitability after the cost of making or buying the product is subtracted from the sales. 
	
	
	
	3
	
	
	
	
	
	10
	
	


	tpirfo gmirna 
	P
	R
	O
	F
	I
	T
	
	M
	A
	R
	G
	I
	N

	Ratio of profitability calculated as net income divided by revenues profits divided by sales. 
	
	
	
	
	12
	
	
	8
	
	
	
	
	


	F
	A
	S
	H
	I
	O
	N
	
	M
	A
	G
	A
	Z
	I
	N
	E

	1
	2
	3
	4
	5
	6
	7
	
	8
	9
	10
	11
	
	12
	13
	14
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