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Career, Technical, & Agricultural Education







COURSE:  

Graphic Design and Production
UNIT 4: 

Branding and Corporate Identity
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Annotation: 
This unit focuses on advertising and branding.  In this unit the students will gain insight as to how important branding is to a product.

Grade(s):  

	X
	9th

	X
	10th

	X
	11th

	X
	12th


Time:  
6 hrs 
Author: 
Michael Simmons
Students with Disabilities:

For students with disabilities, the instructor should refer to the student's IEP to be sure that the accommodations specified are being provided. Instructors should also familiarize themselves with the provisions of Behavior Intervention Plans that may be part of a student's IEP. Frequent consultation with a student's special education instructor will be beneficial in providing appropriate differentiation.
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GPS Focus Standards: 
ACCT-GDP-4: Students will understand and demonstrate the fundamental basic elements and principles of design.

a) Compare and contrast or critique professionally completed works.

b) Apply knowledge of design principles to new products.

c) List basic elements and principles of design terminology.

d) Incorporate design principles in hand drawn sketches and measured layouts.
ACCT-GDP-5: Students will identify and demonstrate a working knowledge of elements and principles.

a) Design a successful composition that employs elements found in an existing collateral 

design piece.

b) Apply creative thinking skills to produce solutions to artistic problems.
c) Create an original design that utilizes basic elements and principles.

ACCT-GDP-6: Students will identify and demonstrate a working knowledge of illustration as it pertains 
to the design field.

a) Apply traditional drawing skills (i.e. cross hatch, stipple, contouring, and perspective) to 
graphic solutions.

b) Develop a process or sketch book carrying visual solutions from hand drawn roughs to a 
finished digital composition.

c) Identify the role and purpose of illustration in the professional field.

d) Identify and demonstrate a working knowledge of illustration software.

ACCT-GDP-7: Students will continue to explore different outlets for typography and define its role in 
design.

a) Understand and demonstrate knowledge of typographic principles as they relate to layout 
and page composition.

b) Investigate and demonstrate typography as an expressive form (i.e. type as image).

c) Explore possible combinations of type and image as two different entities combined into a 
cohesive form.

ACCT-GDP-8: Students will continue to develop communication skills.

a) Demonstrate ability to follow directions.

b) Demonstrate ability to work collaboratively in creative teams.

c) Criticize a classmate’s work objectively and constructively as well as accept criticism.

GPS Academic Standards:
ELA4LSV2: 
The student listens to and views various forms of text and media in order to gather and share information, persuade others, and express and understand ideas.

ELA10RL5: 
The student acquires new vocabulary in each content area and uses it correctly. 

ELA11LSV2: 
The student formulates reasoned judgments about written and oral communication in various media genres. The student delivers focused, coherent, and polished presentations that convey a clear and distinct perspective, demonstrate solid reasoning, and combine traditional rhetorical strategies of narration, exposition, persuasion, and description.
ELA10LSV1: 
The student participates in student-to-teacher, student-to-student, and group verbal interactions.
CTAE Foundation Standards: 

CTAE-FS-3: 
Communications: Learners use various communication skills in expressing and interpreting information.

CTAE-FS-4: 
Problem Solving and Critical Thinking: Learners define and solve problems, and use problem-solving and improvement methods and tools.

CTAE-FS-9: 
Ethics and Legal Responsibilities: Learners commit to work ethics, behavior, and legal responsibilities in the workplace.

CTAE-FS-11: Entrepreneurship: Learners demonstrate understanding of concepts, processes, and behaviors associated with successful entrepreneurial performance.
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Enduring Understandings: 
•
The way a product is branded and advertised can make or break the product.
Essential Questions: 
· What is branding?
· Why is it important?
· How do ad designs affect the product?
· What goes into creating an ad? 
· What are the elements of design?
Knowledge from this Unit:  
Students will:
· List things to consider when creating an advertisement.
· Describe graphic design principles.

Skills from this Unit:  
Students will:
· Improve sketching.
· Improve skill in Indesign, Photoshop, and/or Illustrator.
· Create original soda can and cereal box designs.

· Think creatively.
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Assessment Method Type: 
	
	Pre-test

	X
	Objective assessment - multiple-choice, true- false, etc.

	
	__ Quizzes/Tests

_X_ Unit test

	 X
	Group project

	X
	Individual project

	X
	Self-assessment - May include practice quizzes, games, simulations, checklists, etc.

	
	__ Self-check rubrics   

__ Self-check during writing/planning process

__ Journal reflections on concepts, personal experiences and impact on one’s life

__ Reflect on evaluations of work from teachers, business partners, and competition judges

__ Academic prompts

_X_ Practice quizzes/tests

	
	Subjective assessment/Informal observations

	
	__ Essay tests

__ Observe students working with partners

__ Observe students role playing

	
	Peer-assessment  

	
	__ Peer editing & commentary of products/projects/presentations using rubrics

__ Peer editing and/or critiquing

	
	Dialogue and Discussion

	
	__ Student/teacher conferences
__ Partner and small group discussions

__ Whole group discussions
__ Interaction with/feedback from community members/speakers and business partners

	
	Constructed Responses

	
	__ Chart good reading/writing/listening/speaking habits

__ Application of skills to real-life situations/scenarios

	
	Post-test


Assessment Attachments and / or Directions: 

Branding Unit Vocab Puzzle

Can This Ad

Cereal Box Project

Cereal Box Template – Print

Cereal Box Template Image for Indesign 

Branding Unit Test
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•
LESSON 1:  INTRODUCTION TO BRANDING

1.
Identify the standards. Standards should be posted in the classroom.
ACCT-GDP-4: Students will understand and demonstrate the fundamental basic elements and principles of design.

a) Compare and contrast or critique professionally completed works.

b) Apply knowledge of design principles to new products.

c) List basic elements and principles of design terminology.

d) Incorporate design principles in hand drawn sketches and measured layouts.

ACCT-GDP-5: Students will identify and demonstrate a working knowledge of elements and principles.

a) Design a successful composition that employs elements found in an existing collateral 

design piece.

b) Apply creative thinking skills to produce solutions to artistic problems.
c) Create an original design that utilizes basic elements and principles.

ACCT-GDP-6: Students will identify and demonstrate a working knowledge of illustration as it pertains 
to the design field.

a) Apply traditional drawing skills (i.e. cross hatch, stipple, contouring, and perspective) to 
graphic solutions.

b) Develop a process or sketch book carrying visual solutions from hand drawn roughs to a 
finished digital composition.

c) Identify the role and purpose of illustration in the professional field.

d) Identify and demonstrate a working knowledge of illustration software.

ACCT-GDP-7: Students will continue to explore different outlets for typography and define its role in 
design.

a) Understand and demonstrate knowledge of typographic principles as they relate to layout 
and page composition.

b) Investigate and demonstrate typography as an expressive form (i.e. type as image).

c) Explore possible combinations of type and image as two different entities combined into a 
cohesive form.

ACCT-GDP-8: Students will continue to develop communication skills.

a) Demonstrate ability to follow directions.

b) Demonstrate ability to work collaboratively in creative teams.

c) Criticize a classmate’s work objectively and constructively as well as accept criticism.

2.
Review Essential Question(s). Post Essential Questions in the classroom. 

· What is branding?
· Why is it important?
· How do ad designs affect the product?
· What goes into creating an ad? 
· What are the Elements of Design?
3.
Interest approach – Mental set

· Call out a few slogans the students will recognize.

· Show part of the movie Wayne’s World (advertising skit).

· Download commercials from the internet and show them in class.

4.
Identify and review the unit vocabulary. Terms may be posted on word wall.  The Branding Unit Vocab Puzzle may also be used as a fun way to enhance retention.

	Communication 
	Branding
	Content 

	Form
	Formal Balance
	Informal Balance

	Overprint
	Bleed
	Drop Out

	Drop Cap
	Reverse
	Propaganda

	Salience
	
	


5. 
Go through the Design Principles PowerPoint (notes are at the bottom of some slides). 
6.
Split the students into group of two and hand out the Can this Ad activity and have the students complete it.

7.
Once they finish, have the students present their projects to the class.

•
LESSON 2:  Cereal Box Design

1.
Review Essential Questions. Post Essential Questions in the classroom. 
· What are the elements of design?

· When used properly do they affect the product?
2.
Handout the Cereal Box Project assignment and discuss it with the student 
3. 
On notebook paper have students create four (4) different roughs for their design.  Instructor should sign off on roughs before they continue.
4.
Students will choose one of the roughs to create a colored sketch on the Cereal Box Template – Print handout.
5. 
Have students create the final design in Indesign using the Cereal Box Template Image for Indesign.  Graphics can come from the internet, but may need to be taken into Photoshop or Illustrator to enhance and change.

6.  
Once the student finishes the design, it will need to be printed on cardstock, cut out, and assembled.

•
ATTACHMENTS FOR LESSON PLANS



Branding Unit Vocab Puzzle

Design Principles
Can This Ad

Cereal Box Project
Cereal Box Template – Print

Cereal Box Template Image for Indesign 

Branding Unit Test

•
NOTES & REFLECTION: 

· Students may need to know the basic of Photoshop or Illustrator to complete this assignment.
· Instructions are provided for Indesign

· Time will be needed for the students to present their ad campaign to the class ad campaign.  

.
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Culminating Unit Performance Task Title:  Cereal Box Project
The students will use the digital camera and Indesign to create an ad for a magazine for their cereal.  Also they will need to create a PowerPoint for a sales campaign to present in class.
Culminating Unit Performance Task Description/Directions/Differentiated Instruction: 
Students with special needs can be given a template to cut out and glue together, then go to the Internet to find pictures to cut out and paste on their box.  Also, they may need to work in groups on the presentation.
Attachments for Culminating Performance Task: 
Cereal Box Project

Cereal Box Template – Print

Cereal Box Template Image for Indesign 
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Web Resources:
www.adboe.com
Materials & Equipment: 
· Card stock to print on.  Students set their layout to 17X11, but the actual cut out will be smaller.
· Computers with Indesign, Photoshop, and Illustrator
· Handout and rubrics 
· Box template for final detailed sketch

· Markers or colored pencils
· Scan of template to create the computer generated design.
21st Century Technology Used: 
	X
	Slide Show Software
	
	Graphing Software
	
	Audio File(s)

	
	Interactive Whiteboard
	
	Calculator
	
	Graphic Organizer

	
	Student Response System
	X
	Desktop Publishing 
	X
	Image File(s)

	
	Web Design Software
	
	Blog
	
	Video

	
	Animation Software
	
	Wiki
	
	Electronic Game or Puzzle Maker

	
	Email
	
	Website
	
	


ccept criticism.hen go to the i          d to enhance retention. _________________________g that particular case.
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